


CHINA'S PREMIER MAGAZINE FOR

LUXURY BOATING

AND YACHTING ENTHUSIASTS
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China’s fast growing economy and the development of yachting infrastructure are spurring demand for private boats and yachting activities throughout the country.
CHINA BOATING magazine is responding to this growing aspiration of China’s elite for discerning lifestyle activities and the development of facilities in cities such as

Shanghai, Beijing, Hainan, Qingdao, Xiamen, Dalian, Shengzhen and Zhuhai.

With the legacy of Asia Pacific Boating’s thirty years heritage and its reputation in the international boating industry for being the leading source of news and
information, CHINA BOATING magazine is positioning itself as China’s ultimate luxury boating reference.
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CHINA BOATING provides high quality focused editorial coverage of news and informa-
tion relating to the luxury boating and yachting world. For every issue, our strong global
network of correspondents generates fresh, original content that keeps readers coming
back for more.

NEWS China Boating covers the latest boating news and events to affect China and the
region, including yachting coverage, new launches, boat show updates and marine indus-
try developments.

FEATURES Regular features provide an in-depth look behind the scenes at boatyards and
take a closer look at major launches and new models, with high quality images and descrip-
tions of interior and exterior styling as well as performance. We also go cruising in China
and Asia Pacific waters, some of the best yachting playgrounds in the world.

INTERVIEWS We speak one-on-one with leading designers, yachtsmen and other industry
luminaries to get the inside track on topical news and issues.

IN STYLE A rundown of new gadgets, gizmos and essential equipment designed to make the
yachting experience even more agreeable.

LIFESTYLE Articles focused on ways to enjoy leisure time both on and off the water.

(REEMRE) BNTREREFRANREAFENSREBNRE. RINFHE
MERMBARGEINMEE DAE - PRERMERIN. ROUOHRE, LiRENRK
MNHZREEEENR.

BERN RUEIFHIHEERNTENR T AKX AEAZMPERSEE, ETE
EEHERE, &I TOKRFENE, RFRRRTHIXTEZLRRORE.

AR RE THRORHRESTREERISH « ELEEN TR RN R
B AR, XLRBHRNSRENE R, HREA. M. KPR MR
FAND. B, RADESHRREIETEMTAIXOEDKE, URHER
E-EREA TR TR .

WEREF BOBA QKT EMESG, BIBUATRIOZITIE, FESRERME
ATV BOED B A AT — 3 —HIRIT

RERTE XM, RAIMEREXINTBREGE B RENEFER
REVNERE . NERM—LERNRE.

B EE XMEEFHXETENBARPEEAN, EIRETELSERI
UNGESEED N




DISTFI e
f£chi[X Central Region
/ \/- C A E L é'.'é&'uﬁﬁmi”ni:use. e Mot neson
fEmgﬁ s::g West Reglon1 3 / v/ tjs:i'jl}ilr{;isﬁ'nﬁrgi.izningm
Subscription 3T 17% 6231;;/9 i - 28%
Retail E€ 8% g gg:fg:;ﬁ;j:;ﬂ Region
VIP Direct Mailing RE&E 60% 36% J
Public Display B~ 15%
) . . . Annual Housghold Above 20 million 53%
CHINA BOATING has a bl-monthly Circulation of 39 y 000 copies Income £EIT A\ between 10 million and 20 million 27%
(heeEiEY WATIESHAITE 439,000 (RMB) between 5 million-10 million 11%
between 1 million-5 million 7%
Below 1 million 2%
READER PROFILE CHINA BOATING is essential reading for China’s entrepreneurs and Position R{i Chairman/CEQ/President S5 86%
tycoons aspiring to own a luxury boat. Most readers own a premium car and live in General Manager/ 5%
luxury residences. Luxury boating is their next focus. The largest reader age group is Managing Director/Associate
40-49 years old. HITRR/RR2E
EEHRR (PLEEHE) 2—FABERAEREFEN S E L RIwIEr 2 Department Managgr kS s 3%
o ABHOLEDRENENES. FEFELBMNOT— S (P Governmental position BIAFEISR 4%
) RUEARIRERIE0E 9% Z . § Others 2%
Work Unit 47k State-owned enterprise E 15%
Sex 51 Male 2 & 88% Multi-national enterprise & #& 10%
Female i 12% Privately owned enterprise FAf® 68%
Age 4 20-29 5% Central,provincial and local Gov. 5%
30-39 299, b 75 1 K AF
40-49 43% Others 2%
50 and above 500 23% Private Car Ownership own 1 car —4# 4%
Education Level 25 High school & 13% (quantity) FAZRZE own 2to 3 cars ZE=%F 14%
College E#} 20% own more than 3 cars =4l L 82%
Bachelor degree 2<% 39% Yachting FAN#E  Currently own a boat #1517 10%
Master degree and above it &I _E 15% Charter on a regular basis EEIFHE  31%
Others & 13% Strong purchase will JE#EL 3 59%
- 5




SPECIAL PAGE $5% 0 H

F’ French Door 66,000U%
= A A A I ES SRR 450,000¥
}_ H 'T) l E l |IFC DPS Gatefold 58,500U%

!lk -3 H R 400,000¥
DISPLAY Bl & Z Cover Gatefold 44,000U8
1x 3x bx HER T 300,000¥
DPS Thicker Paper / Half Butterfly, 157g 30,700U%
IFC 32,400 US 29,400 US 24,500 US BT/ EHT1 1578 215,000¥
HE AT 227,000 ¥ 206,000 ¥ 172,000 ¥ Butterfly Thicker Paper (6 pages) , 1579 58,500U%
=HIMEHRITU6TT) 1575 400,000¥
1st DPS 29,500 US 26,700 US 22,300 US Full Page Thicker Paper, 157g 20,000U$
F—ER 207,000 ¥ 187,000 ¥ 156,000 ¥ FEETT 1575 137,500
2nd DPS 27,500 US 25,500 US 21,000 US
EER 193,000 ¥ 178,000 ¥ 149,000 ¥ SUPPLEMENT ﬁ:ﬁj
12 pages supplement - loose insert 45,000U$
3rd DPS 26,800 US 24,400 US 20,100 US 127457 300,000¥
EoER 187,000 ¥ 170,000 ¥ 141,000 ¥ 24 pages supplement - loose insert 75,000U%
24 TUEET 520,000¥
DPS 25,500 US 23,300 US 19,200 US *N.B: quotation may vary depending on production requirements.
BT 178,000 ¥ 163,000 ¥ 134,000 ¥ s AR BB B R R A A
0BC 19,600 US 18,100 US 14,900 US .
, ’ , 13 ie
H K 138,000 ¥ 127,000 ¥ 105,000 ¥ SHIPYARD GUIDE ﬁ]lg,}aﬁ
FP#hR  14F64) 9,000U$/60,000¥
FPSP 17,600 US 15,600 US 13,400 US DPS #5 kR 14657 15,000U$/100,000¥
% v
BRI TR B 123,000 ¥ 109,000 ¥ 94,000 ¥ MARINA GUIDE 1&%&5;&@
#
FP 14,900 US 13,800 US 11,500 US FP AR 14633 9,000U$/60,000%
215 105,000 ¥ 97,000 ¥ 80,000 ¥ DPS 5k 14643 15,000U$/100,000¥
CREATIVE SOLUTIONS
St - - While display advertising is still the most cost-effective way of promoting
CLASSIFIEDS ﬁ*r- = - to CHINA BOATING’s readership, we also welcome the opportunity to
recommend creative promotional packages based on your own individual
BROKERAGE & CHARTER 4%, #13 rcommend crate
3 6
" ' ' BB =
Full Page 4,600 US 3,800 US 3,300 US BRTEEMNT SNREE (FLEEE) NIRERTEREER
£ 9070 32,000 ¥ 26,000 ¥ 23,000 ¥ AR, BINWIEEARRBNFERARMEMELERFN
ITERMAR.

s o

CHANEL

l)il] r




4. Fo 55 i LI 7K HERE R SR 50

Wouxi Shanshui Marina
JAfz(Berth). 804

M3k . www.shanshuimarina.com

1K RS E AR R 4 : 5. AWk R RAD
Dalian Xinghai Bay International Yacht Club
SEfL(Berth). 794

R4k, www.xinghaibay.com

Suzhou Taihu Mercury Club & Marina
JAAL(Berth). 1444
4. www.mercurymarine.com.cn

2.5 B E PR AR E R ED
Qingdao International Yacht Club
JAfr(Berth). 600

3. www.giyc.cn

6. K B A E FREREE R B
Natural International Yacht Club
sEfrBerth). 12054

3k . www.natural-yacht.com

3. & BiR G E FFEEEARE
Qingdao Yinhai International Yacht Club
sefr(Berth). 3664

RI3E . www.yinhai.com.cn

7. RSN AR R ED

Ningbo Leisure Boating Club

JAfIBerth). 154, RA B {SIH50TE RIFHE
M3E. www.leisureboating.cn
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Launched in 2004, China Boating has positioned itself as China’s premier yachting publication.

China Boating is keeping its rapid expansion and coverage in China’s major cities but also second-third tier cities through targeted magazine
distribution and series of upscale and lifestyle events for selected Vips.

China Boating brings together the affluent and influential Chinese high net worth individuals to a world of yachting, luxury and glamorous
lifestyle.
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Shanghai Marina Club
sAfr(Berth). 1104

. www.shmarinaclub.com

9. g ZEifiES

Shanghai Yacht Club

JAfIBerth). 254 (HH2040TFA4L)
R3E. www.shanghaiyc.com

10. A LS EFARERED

Nine Dragon Admirals Yacht Club
JAfL(Berth). 954 (BH7ONN T E)
R3E. www.963.0rg.cn
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Shenzhen Marina Club

JARLBerth). 1754 (BH100ZANFEHTE)
R4k . www.szmarina.com.cn

12 R YR HERE S

Longcheer Yacht Club

JAfL(Berth). 2754 (73 HA00NTH8)
M3t . www.longcheer.com

13, Z MM E PR AR &
Visun International Yacht Club
SEfL(Berth). 724

3. www.visun-yacht.com
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For subscription or advertising, please contact us:

BRI

BLUINC MEDIA (HK) BLUINC MEDIA (CHINA)

Add: Unit 2901, 29/F Universal ik ADDRESS EigmiRiC KR MEE205604%
Trade Centre, No. 3 Arbuthnot Road, i TEL +86 21 54046362

Central, Hong Kong f£H FAX +86 21 54046362

Tel: 852 21652800 B8 7R ¢ Email advert@bluincmedia.com

Fax: 852 28681799
mail: Queries@bluincmedia.com

Blulnc

BLUINC MEDIA GROUP BLU INC MEDIA(CHINA) LIMITED is a subsidiary of SPH Magazines
Pte Ltd,which is a wholly-owned subsidiary of media giant Singapore Press Holdings
Limited.Blu Inc’s philosophy is to publish market-leading magazines that connect with Asia’s
wealthy, brand-conscious individuals through their chosen lifestyle activities. Blu Inc ensures
that each magazine meets the highest international publishing standards, providing readers
with a blend of international and locally produced content in a fresh and innovative format.
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ASIA-PACIFIC BOATING With a heritage that spans 30 years, Asia-Pacific Boating is an
essential reading tool for the region's luxury boat and yacht owners and aficionados. This
ultimate lilfestyle magazine provides direct access to the most affuent and influential elite.
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LP - luxury Properties LP (Luxury Properties) is an exciting bilingual magazine from Blu
Inc, targeted at high net worth individuals in Asia looking to enjoy the ultimate in lifestyle
residences. With articles written in both English and Chinese, the magazine contains the
latest news about outstanding, high-end properties for sale in Asia and around the world
(HAR) KEBU NcRBERMET, 2—AMAZGHFmLIVEZE (FCFAE K
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JET ASIA-PACIFIC The bilingual publication for Asia's and mainland China's high flyers.
This bilingual magazine keeps the region's high net worth individuals informed of the very
latest developments and options available to them in the extremely dynamic world of private
aviation.
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PINNACLE Published on behalf of Rolls-Royce Motor Cars, Pinnacle magazine represents the
ultimate luxury lifestyle magazine. Sent quarterly to Rolls-Royce owners and VIPs in Hong
Kong and mainland China, this bilingual magazine allows you to associate your company
with the ultimate luxury brand and influence the decisions of Greater China's most affluent
and influential individuals.
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ASIA SPA Asia’s only magazine totally dedicated to the pursuit of complete wellbeing.
From the latest spa destinations and treatments to health, cuisine, fashion and cosmetics,
AsiaSpa provides over 120,000 of today’s wealthiest, brand-conscious urban females with
an essential guide to pampering and inner tranquility.
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ACTION ASIA Action Asia has been the region's leading travel and adventure lifestyle
magazine for more than 148 years. Winner of the Society of Publishers in Asia (SOPA)
awards for editorial excellence for three years running, and with a readership of more than
14536,000 Action Asia prides itself on raising the standards of publishing in Asia.
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POLO Polo is the first polo-lifestyle magazine in Asia. This luxurious publication aims to
cover and explore the latest developments in Asia as well as news in the world of polo, acting
as a vital link between readers and the game.
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